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NSF Public Affairs

Outreach Model:

• Partnerships with PIOs and communicators

• Partnerships with media outlets• Partnerships with media outlets

• Creating our own media platforms

Purpose: 

Draw attention to the range of research NSF funds



Partnerships with Media Outlets
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• Partnering with the Web-based science news 

service LiveScience.com. 

• Provides current science content to most of the 

leading consumer-facing web sites that feature 

science coverage, including Yahoo! News and 

MSNBC.com.
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• Partnered with NBC News to produce a series 

called “Science of the Winter Olympics.”  

• Distributed to classrooms via NBC Learn.

• Ran on all NBC platforms during the Winter 

Olympics in February 2009.



Science of….Winter Olympics

Please visit this page to see the videos:Please visit this page to see the videos:

http://www.nsf.gov/news/special_reports/olympics/



Creating Our Own Media Platforms
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• CNN folded its science production team at the end of December 2008.

• We approached those senior producers about producing a weekly video 
piece for widespread online distribution. 

• Science Nation was launched a year ago. 

• The DC-based PBS station (WETA) now provides Science Nation weekly to 
all PBS stations in the U.S.

• It is also featured in U.S. News, Discover and LiveScience. That gives SN 
reach to more than 10 million possible viewers.



Here are some recent episodes:

• Trading Textbooks for Twitter

• Eye on Home

• The Solar Decathlon: Housing's Bright Spot

• Cars Without Drivers

• Inventor Realizes Dream to Create Stronger Metal Foam

• HERB the Robot Butler• HERB the Robot Butler

• Sea Turtles

• Monkey Business

• Hurricane Sleuth

• Biological Clocks

• Ulcer Answers

• The Spelbots

• Fab Labs

• Wind Powers Careers in Wyoming

• Batty for Bats

• Leaf Sensor

• "VisWall" Opens Door to Many Worlds

• Got Silk?



NSF’s Science Nation (clips)

Please visit this page to view videos in this series:Please visit this page to view videos in this series:

http://www.nsf.gov/news/special_reports/science_nation/index.jsp





Template Text• We created the Science360 daily news service to aggregate 
audio, video, multimedia and text from dozens of sources.

• Science 360 is provided as an RSS feed, email, Twitter feed, and 
Facebook update. We launched a new, downloadable service on Facebook update. We launched a new, downloadable service on 
Oct. 1, 2009. 



Template Video – no logo
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• Whenever possible, we try to bring national broadcast and print media to 

the science NSF funds.

• We’ve built a state-of-the-art digital television studio at the NCSA Access 
Center.

• This allows us to conduct virtual background news briefings with NSF-
funded researchers.

• We conduct interviews with researchers prior to publication, or as part of 
news packages that are sent to media.

• We’re doing this in partnership with the three leading peer-reviewed 
science journals:  Nature, Science and PNAS.



Live Press Briefings 

with Science and Nature









NSF Public Affairs

• Partnerships with PIOs and communicators 

• Partnerships with various media outlets

• Creating our own media platforms

• Draw attention to the range of research NSF funds



My Contact Information

• Dana Topousis, Division Director, Public Affairs 

(acting)

– dtopousi@nsf.gov

– 703-292-7750




